Leveraging REAL Solutions in the News

Why leverage RS?

• Altruism – let people know how they can benefit from REAL Solutions

• Communicate the “CU Difference”

• Cultivate pro-CU relationships among media, lawmakers, credit union members and consumers

• Protect credit unions’ tax exemption

Tools you’ll need

• Information – what programs you or your credit unions offer

• Press release – control the message

• Press room – a point of contact

• Relationships – “pitching” can be better

• Practice – gain expertise by doing it!

• Radar – don’t wait for opportunity, create it

Anatomy of a release

· Date – when it was prepared

· City of issue – where your story is centered

· When to release – guides the media

· Contact person & phone – for follow-up

· Footer – include helpful background

· Title – What is significant about the news?

· Text – Lead paragraph explains “so what”?
Next we’ll look at the difference between information and newsworthiness:

New CU branch – so what?

• Information:  ABC Credit Union is holding a grand opening Wednesday for its new branch on Elm Street. Jim Smith will cut the ribbon.

• Why it’s news:  A new branch of ABC Credit Union will offer a lower-cost alternative to a growing neighborhood of low-income consumers preyed upon by storefront lenders. Jim Smith, a member who escaped a high interest loan, will cut the ribbon.

Anniversary – so what?

• Information:  ABC credit union invites members to its annual meeting March 12 to celebrate its 50th anniversary.

• Why it’s news:  ABC credit union’s anniversary meeting March 12 to highlight 50 years of making small loans to help working people of Smallville.

New loan product – so what?

• Information: ABC Credit Union adds Kwik Cash loan to its lending products.

• Why it’s news:  ABC Credit Union says payday loans are obsolete: Kwik Cash loan requires no credit check but steers borrowers away from debt spiral.

Student branch – so what?

• Information:  ABC Credit Union is opening its newest branch inside Thompson High Monday. Students and teachers will attend a grand opening at 3:30 p.m.

• Why it’s news:  A new branch of ABC credit union run entirely by students will teach saving and wise use of credit to reverse trend of skyrocketing student bankruptcies.

How to send a release

• Follow preferences for email, fax or mail

• Provide a link to the release on your site but also paste the text into the message

• Consider additional linking

• Make a follow-up phone call

Please DO…

• Have a written procedure and follow it

• Designate a spokesperson

• Keep other staff in the loop

• Be prepared to offer key points

• Stick to your message

• Explain what a credit union is

• Ask them not to refer to a CU as a bank

• Ask for an editorial calendar

• Look for “portals of opportunity”

Please DON’T…

• Email attachments (releases or photos)

• Call during journalists’ busy times

• Be unreachable or unprepared

• Print or say anything you can’t confirm

• Make reporters wait

• Be negative

• Ask to see the story before it runs

Facilitate with a press room

A resource for journalists seeking:

· Press releases – are they searchable?

· Contact info – your spokespeople

· Background – hours, locations, history, definitions, profiles, photos

· Multi-media – videos, sound, etc.

· Ideas – how else can they use you as a source?

Make it easy for journalists to contact you!
· Head shot photo of key spokespeople

· Tape a business card to the back of each for ID

· Digital file of photos with name, title & CU in filename

· Logo on disk or hardcopy

Make it relevant
• Use your ad rep as a “lever” if necessary

• Media want something they can use

• Is what you’re saying really an “ad”?  
• Match what you submit to what they run

• What is the “human interest” angle?

Say “HI” - Human Interest

• Relate your news as a “people story”

• How the news affects someone’s real life

• Articles of begin with the telling of a story

• Trend = Subprime frenzy leads to foreclosures

• Countertrend = Credit unions make safe loans

• HI = Member gets a re-fi out of a bad loan

Human Interest Examples

• Layoffs by a local company. Illustrate hard times w/ story about members (employees) the credit union helped by forgiving loan payments.

• A slowdown in local home sales. Why? Is borrowing getting too costly? Story = a member willing to borrow anyway because the rates and terms the credit union offered made borrowing possible.

• Increases in personal bankruptcies. Reporters want to know whether local families

   have been affected. You might share a story about helping members dig out of massive   debt.

Tips on pitching

• Don’t wait for trends – point them out

• But jump in when opportunities present

• Ideally, find members willing to be named

• Ok to share examples without names

• Be careful not to inadvertently ID someone

• Listen – spot what they want before others do!

Consider polling

• A survey or poll offers a timely angle

• Sources: website, email, member survey, PR firm (CheckPoint)

• Use survey or poll results of others if it helps you make a point, but attribute

Other sources for release fodder

• Staff administering REAL Solutions

• Your customer info system (MCIF)

• News Now at www.cuna.org

• www.bankrate.com

• www.responsiblelending.org

• www.brookings.edu

• www.google.com

Topics from these sources

• Tips predatory lenders don’t want you to know

• Subprime credit cards have many pitfalls

• Budget now to avoid holiday cash crunch

• Dig out from holiday debt

• Watch out for common check scams

• Look for the qualities of a good mortgage loan

• More consumers using CUs for car loan refis

Visit, then maintain relationships with media
• “Get to know you” visit w/ info packet

• Quarterly or annual lunch

• Send them news tips via email

• Invite them to functions

Consider PR help

• Use a freelancer writer or PR pro for “special projects” (vs. an agency)

• Look for someone with tons of community contacts

• Chip in, and ask pro to “pitch” something from all CUs.

• Or hire for public events (a “cause”)

