Below is a sample communication piece your credit union can use to announce credit unions’ collective sponsorship of the brass|STUDENT PROGRAM. 

(LOCAL) High School students learn personal finance with credit union support

(YOUR CITY), Wis. – Students at (LOCAL) High School are learning the money management skills they’ll need to continue their education and start life on their own, thanks to (NAME) Credit Union and the other 250 not-for-profit, member-owned financial institutions statewide providing the brass|STUDENT PROGRAM as a

free resource to public high schools.

“We must prepare young people to understand and participate in their own financial well-being,” said (SPOKESPERSON/TITLE) of (YOUR) Credit Union. “A healthy state and local economy depend on the money management skills young adults acquire before they join the workforce.”

The brass|STUDENT PROGRAM uses three integrated components to assist students in understanding money, including the:

􀂃 brass|MAGAZINE. The Student Edition of the national lifestyle money magazine includes content written directly for 16-18 year olds. (LOCAL) High School and 603 other public high schools are receiving the magazine four times a year.

􀂃 brass|TEACHER RESOURCE CENTER. This website offers a place where teachers can share and download complementing classroom activities. The site also has alerts about program updates and information about teacher workshops.

􀂃 brass|STUDENT RESOURCE CENTER. Students can visit this site to apply for credit union scholarships, and soon will have access to all published brass content and submit original material to be considered for publication.

“(Tell what class brass and the magazine are being used in),” says (CU or SCHOOL SPOKESPERSON).

The brass|STUDENT PROGRAM materials support Wisconsin’s Model Academic Standards for Personal Financial Literacy, guidelines that define the financial knowledge and skills students should have by grades 4, 8 and 12.

Wisconsin credit unions, which are financial institutions owned by their members, are funding the program through their Pewaukee-based trade association, The Wisconsin Credit Union League. The program is the latest statewide component of credit unions’ REAL Solutions initiative, which extends credit union services to people in need, regardless of whether the credit union can profit by doing so. Credit unions are expanding their partnership to include brass because they see doing so as part of their mission. The purpose of not-for-profit credit unions is to serve members, not make profits.

-END
If you’re using the above as a newsletter article, consider using this sidebar:

brass|STUDENT PROGRAM is another REAL Solution for Wisconsin schools

Credit unions have a long history supporting teachers and students as part of their REAL Solutions initiative. For example, (YOUR) credit union:

􀂄 Operates a student-run credit union branch at (LOCAL) High School. Like the other 80 student-run credit union branches in the state, (YOUR) branch teaches students the value of saving and responsible use of credit.

􀂄 Sponsors local teachers – such as (WHOM), a (WHAT SUBJECT) teacher at (LOCAL) school(s) – to attend the National Institute for Financial & Economic Literacy. The event is a summer workshop in Madison that help teachers improve personal finance lessons. Credit unions sponsor a majority of the attendees.

􀂄 Provides free to (LOCAL) School the High School Financial Planning Program, a seven-unit classroom curriculum covering “financial basics” that includes free teacher’s guides and student workbooks. REAL Solutions is Wisconsin credit unions’ statewide effort to meet the needs of members and communities without regard for profit. Credit unions’ mission is to serve members, not make profits. To help promote the brass|STUDENT PROGRAM, credit unions can also:

o Link to www.studentprogramwisconsin.org from your member website. Contact

chelminak@theleague.coop for a graphic to place on your site that can serve as the link.

o Ask your local radio station ad rep to play the brass|STUDENT PROGRAM Public Service Announcement. The 15- or 30-sec. spots are appropriate to play any time throughout Wisconsin credit unions’ continued sponsorship of the program.

Visit www.theleague.coop/brass (click “Credit Union Steps for Involvement”) for more information.
