Making a video is great way to engage credit unions, lawmakers, and members in what REAL Solutions is, to showcase examples of how various programs are designed, and to share their impact on the communities the credit union serves.  Videos also give credit unions the opportunity to share their initiatives with each other to spur new ideas and opportunities that the league can support.
The following three videos are examples of how a league might structure a video highlighting REAL Solutions.  A glimpse at both in-house and professionally shot are shown for reference.

Insert CU Difference video—professionally shot; scripted
Insert REAL Solutions video—professionally shot; scripted
Insert REAL Solutions 2 video—shot in-house; non-scripted
If your league elects to shoot a video, please keep the following guidelines in mind:

Define the goals of your video

· Audience

· Topic (consider what is timely, see below)
· Length

· Professional vs. in-house

· Scripted vs. Non-scripted

· Types of examples you’re seeking

Plan your video

· Identify examples in your state that fit the goals of your video.  In some cases, you may wish to handpick the programs and in other cases, you may wish to do a call for volunteers.

· Contact those credit unions and schedule times.

· Interview the credit unions and video record the conversations.  This could be either on-location in a “set” type environment (for consistency between interviewees) or at the individual credit unions (gives each interview a local “flavor”).
· Editing

Overview vs. Focused

Will your video be an overview of the REAL Solutions program, introducing the program and providing a wide variety of examples, or will it focus specifically on a certain aspect (perhaps one audience or pillar) and delve deeper into that one topic? 
Timeliness

Consider what legislative topics or functions (ie. Money Smart Week) are coming up and plan appropriately to communicate vital information.

Distribution

Post the video on your website, YouTube, and have copies available on VHS and DVD for credit unions to share at board meetings, board planning sessions, in their lobbies, etc.

Other Suggestions

Keep the video short and relevant, particularly if the content will be online.  Involve an appropriate mix of small, medium, and large credit unions from all regions of your state so as not to show preferential treatment.

