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6. Schedule the meeting for an evening or weekend -- any time
that is free from normal school or work responsibilities. Shorter
meetings (2 hours or less) make recruiting easier.

7. Advertise the group to local press. This could play well with
local media, especially if you involve high school students.

8. Disseminate key findings from the meeting within the
credit union.

For more specific discussions, consider limiting the group’s
composition to members or potential members in discrete age
groups. A 14-year-old’s needs will differ greatly from those of a
college graduate and even substantially from those of a high school
senior.

Sample Questions

* Where do you currently have accounts?
* Why do you have them there?
* What do you look for in a bank/credit union?
* What would it take for you to switch (to us or them)?
* How do you hear about what’s happening at the credit union?
« How would you prefer to hear about happenings at the
credit union?
» What could we do to improve our Web site?
» Would you rather have rewards programs or better interest rates?
* What kinds of rewards (music, points, cash back) are most
appealing to you?
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